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appendix: NEW PRODUCT BRIEFS

Nestlée USA: Nestlé Toll House Breakaway Cookie Dough Extension
Najla's Catering: Najla's Gone Chunky Bake-at-Home Cookies
Target (Dayton Hudson): Archer Farms Market Ready-to-Bake Pie Crusts
General Mills: Pillsbury Shaped Refrigerated Cookie Dough

Stop & Shop Supermarket: Stop & Shop Break 'n Bake Baking Dough
General Mills: Pillsbury Home Baked Classics Sweet Rolls

Kroger: Kroger Ready to Bake Homestyle Biscuits

Aldi: L'oven Fresh Garlic Bread
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