Chinese Foods: Regional Addendum - US - March 2002 ($2995.00)

The consumer intelligence series of reports published from 2001 displays Mintel's commitment to the US
market, providing market intelligence based on original and unique data, as well as years of experience.

This research is supported by our dedicated US editorial team and industry experts with proven experience
to answer the needs of our clients. The US reports consist of 12 sectors - including Travel, Food, Beauty
and Internet. With a growing catalogue of over 170 published titles, Mintel is now producing more than 100
reports each year, covering pre-researched titles ranging from Vitamins and Minerals to Movie Theaters.

Throughout the reports, exclusive, original and quantitative current user data is combined with market
analysis of each category. As with all Mintel reports, there is one primary objective - to increase your
profitability. This report contains US IRI InfoScan data.

The Mintel brand is your guarantee of quality research and impeccable customer service. With all reports
available electronically, you are able to download this essential information in seconds.



