
CHOCOLATE AND ALMONDS
A CLASSIC PAIRING CONSUMERS CRAVE
Consumers around the world continue to love chocolate, and it’s easy to see why almonds hold so much 
appeal. Recent studies concluded that happiness, taste and stress reduction are the top-three reasons 
consumers eat more chocolate, and almonds enhance all of them — and more.1

CONSUMERS 
BELIEVE THAT 

ALMONDS MAKE 
CHOCOLATE: Smaller almond 

pieces appear 
to bolster 

“INDULGENCE”
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70%
of global consumers 
prefered chocolate 
products with nuts.1

71%
of surveyed 
consumers stated 
they were more likely 
to buy chocolate with 
almonds than any 
other nut.1

60%

Almost half of 
consumers’ most 
recent chocolate-
eating occasions 
involved nuts, and

When asked to build their ideal chocolate 
bar, consumers across the globe chose 
almonds as their number-one ingredient

of these occasions 
included almonds.1

Visible whole 
almonds and large 

pieces promote 
“CLEAR LABEL” 

and healthful 
positioning2
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SOURCES: 1. 2016 Global Chocolate Study. Sterling-Rice Group. September 2016. 2. Chocolate and Almonds Study: Insights and Inspiration for 
Innovation. Innova Market Insights. September 2016. © 2017 Almond Board of California. All rights reserved.

Almonds add  
a natural source 
of texture, flavor 

and a healthy 
halo to chocolate 

confections2

Participants rated 
chocolate bars 
containing almonds as 
more special, better 
for connecting with 
others, more calming 
and a vehicle for more 
positive nutrition.1

Almonds elevate more 
than just chocolate 
bars—they also bring 
a nutritious edge and 
consumer appeal to 
granola bars.1

ALMONDS RAISE THE BAR

This has been the case since 
the study launched in 2010, 
and holds true in milk, dark 

or white chocolate bars 
with almonds1

#1 
NUT

This highlights an 
 excellent opportunity 

for new product 
introductions with 

almonds, especially in 
the indulgence, clear 

label, free from, health 
and sustainability 

categories1,2


